This thesis explores how duty-based ethics can aid in explaining how public relations professional employed by corporations communicate with external publics, especially when organizations are faced with crises. A content analysis examined whether ethical duties were mentioned in various types of messages by four organizationsâ€™, two non-profit and two profit corporations, in times of â€oenon-crisisâ€• and crisis. The analysis examined publicly available documents, which contained official communication related to the organizational culture and news stories published in four newspapers during times of crisis.
